Office: 5401 Stone Creek Cir #101, Loveland

| h e G ro U Phone: 720-201-2422
‘ Email: ywang@thegroupinc.com

REAL ESTATE

Broker Associate/Partner

| know that a house is more than just a place to live; it carries
many of your life stories and precious memories. Deciding to
sell it also means you are about to embark on a new chapter
in your life—exciting, yet naturally tinged with some
reluctance and unease.

As your real estate agent, | hope to guide you through the
entire process, making the complex journey clear and
manageable. Before you make your decision, | am happy to
walk you through the entire selling process and help you
understand each stage.

| will assist you in preparing your home, explain market trends
and pricing strategies, carefully handle all details related to
your property.

My goal is to create value at every stage, and to return
that value to you, serving clients with the utmost profes-
sionalism and dedication at every step.

YINAN WANG | MFA

Website: TheGroupINC.com
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GUIDE
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My STory

My name is Yinan Wang. | grew up in Tianjin, a warm and
family-oriented city full of life and human connection. From
a young age, | studied fine arts and received over a decade
of professional art training, developing a sharp eye for color,
proportion, and aesthetics.

| came to the United States at the age of 24 and settled in
Miami. | earned my Master’s degree in Visual Communica-
tion Design from Texas A&M University—Commerce. Since
then, | have worked in various organizations and companies
across several states, focusing on graphic and web design.
With over twenty years of experience in graphic design, |
have received numerous awards and earned recognition
within the industry.

In my spare time, | combined my years of design practice
with theory and published my book “Design Principles of
Chinese and English Logotype Matching” through Beijing
Posts & Telecom Press, one of the top five publishers in
China. This book established me as the first researcher to
create a systematic approach to matching Chinese and
Western typefaces.

Starting from design as a tool to serve the market, | gradually
became interested in the broader aspects of project
management and business operations. In 2020, | began
teaching myself home renovation and formed my own
remodeling team, serving as project manager for two years
of renovation work. In 2022, as interest rates rose and
renovation risks increased, | decided to obtain my real
estate license to better control costs and expand my
business. This led me to dive deeper into the world of real
estate investment and operations. In 2025, | officially joined
The Group, Inc. Real Estate, marking the start of my
full-time career as a professional REALTOR® .

Over the years, | have been actively involved in community
service, caring for and helping others. Becoming a local real
estate agent has brought me great trust and support from
many people. In return, | use my resources to give back to
the community and provide meaningful value to those
around me.

| possess comprehensive real estate knowledge and stay
professionally engaged with continuous learning, keeping
up with the latest market data every day. | am diligent,
honest, and trustworthy — and | bring those qualities into
every detail of my work with clients.
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Professional Qualifications

e Broker Associate/Partner - The Group Real Estate

BHFEREAN/EIKA - The Group BHIFEAF

® Member of National Association of Realtors
EERFRLEANSERA

® Member of Colorado Association of Realtors
RTRZNETRLADEERRA

® Member of Loveland-Berthoud Board of Realtors

BRE-AAEETELEANERER



Integrity & Honesty
Being transparent with clients about properties, pricing,
and processes.

Professionalism & Accountability
Being punctual, organized, and reliable.

Knowledge & Expertise

Understanding the local market, pricing trends, and
property types; Advising clients with informed recommen-
dations based on data and experience.

Communication
Listening actively and addressing concerns promptly.

Problem-Solving
Navigating challenges such as negotiations, financing, or
inspections with solutions-focused thinking.

Trustworthiness
Protecting client information and respecting their privacy.
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Yinan Wang

Broker Associate
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Kristi Wallace
Managing Broker
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Aaron Pearson
Managing Broker
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PROPERTY MANAGEMENT

The Source Property

Management
GroupHfHERE

Mike Malvey
Broker Associate

Todd Fields
Managing Broker

Collective Insurance
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Your Team

The Group has been a trusted name in Northern Colorado real
estate since 1976, now approaching its 50th year of helping
people buy and sell homes across our community. Our REAL-
TORS® are among the most productive professionals in the
nation—driven by a shared commitment to excellence and to
serving our clients with integrity.

When you work with me, you’re not just gaining my experi-
ence—you're supported by an entire team. Behind me is a skilled
marketing department, along with in-house mortgage, title,
insurance, and property management services. And to ensure
every transaction runs smoothly, our full-time transaction manage-
ment team is there to oversee each detail from start to finish.
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Cathy Barnard Patrick caldwell
Listing Coordinator Senior Graphic Designer
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Guaranteed Title Group Mortgage,
Group LLC
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AFFILIATED BUSINESS PARTNERS &{Ffkf#
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PROPERTY MANAGEMENT

Ny COLLECTIVE
g (NSURANCE GROUP

Group Mortgage, LLC is a full-service mortgage banker founded on the principle of lending
with excellence, integrity, and distinction. With in-house processing, underwriting, and funding,
Group Mortgage, LLC is committed to an on-time closing and a streamlined, satisfying home-fi-
nancing experience.
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The Guaranteed Title Group provides title insurance and closing services, ensuring that clear
title is delivered on your home. They work closely with my team and escrow staff to assure that
documents and figures are correct and delivered on time, well before your closing. This prevents
surprises and makes the closing of your transaction the happy experience it should be.
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The Source Property Management is responsible for helping manage more than 400
properties. The Source PM employs a highly motivated and experienced team of people
committed to providing a superior level of property management services and convenience to
property owners and tenants across Northern Colorado.
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Collective Insurance Group is your all-in-one insurance solution, providing comprehensive
coverage tailored to your specific needs. Our extensive network of trusted carriers allows us to
do the heavy lifting for you, ensuring you receive the most competitive rates and optimal
coverage options available.

Title Group ETHRIRABIATIRE @A URKRBRAR" . ArEBREENERE KR
HEERE, RIWESERRATIME, EATMRENNTE, BEATKISZEZTEONN
BERERET R,

Founded in 2021, InMotion Delivery is a specialized local delivery company that is dedicated to
providing top-notch service to the real estate industry. With a focus on delivering real estate signs
and additional collateral, InMotion ensures that your listing stands out and supports your brand as a
real estate agent. Our talented, in-house marketing and technology team can help maximize our
marketing efforts. In addition to big picture strategy, they focus on modern services such as video
production, graphic design,

social media, and more.
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Since 1994, Ninja Selling has helped over 80,000 associates, managers, and leaders from
over 350 organizations achieve their goals through a predictable, user-friendly system. Larry
Kendall, the founder and author of Ninja Selling, studied highly effective associates and
leaders for decades. Larry uncovered common success habits that can be easily reproduced
regardless of your personality or market. The purpose of Ninja Selling is to serve others by
taking them from the life they have to the life they dream about.
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Marketing
Plan it

1. Extensive Market Study/mii%fiff%3: | leverage indus-
try-leading software and market data to clearly show your
home's true value - helping you set the best list price to
maximize sales price, minimize days on market, and
increase your odds of selling. FfT L SMSE R RIBR AT
Z¥iE, EUEENESNME, FIESEERN, U&RN
LHIHEME, BRELEHNE, FREMRETR,

2. Pre-Title Commitment (Ownership and Encumbranc-
es)FEFPEIER (FRENRS™INGE) : | wil order a
titte commitment in advance to ensure a smooth transac-
tion and make sure we do not have to worry about any title

issues. IR RHRIETINEES, MIARRZINAHT,

3. Pre-Inspection/fili&: A pre-inspection keeps the
selling process in your hands. 128138 /E.

4. Measuring/#5 il =: Ensuring the absolute accuracy of
your square footage and providing a detailed, marketable
floor plan. f{REEERAER, FHIREEEEHNENT
HE,

5. Professional Home Staging/Z\LFEE#E: Staging
furniture is an art; a professional stager will create the
space that welcomes and sells potential buyers, and
enhances your online presence. T REHBERBITER
SIERN=(E, R’ALLBRRIBR,

6. Professional Photography and Videography/Z 'z
251 &: The vast online and print marketing campaign
created at The Group, Inc. puts your home center stage;
professional photography creates the perfect platform for
a path to showing. Shareable, these virtual home tours
maximize online exposure of your home. =M &5 ENRI
EHEY; ERTUINEEREER, AL ELERRE
MERERHEE,; TURESEREER,; REEM
BB MIETL,

7.Full Color Brochure/£# E{%fift: Even in this digital age,
a tangible illustration and home information brochure sets
your home apart from others. Our professionally designed
brochures ensure visibility and repeated exposure. %1%

HNELHFHRERS A LESIEMELE,

8. IRES Multiple Listing Service/IRESZ EiEhEIRSS
We will enter your home's information into the MLS,
giving your home exposure to 6,000 Realtors in Larimer,
Boulder, Weld and Denver counties. BE{EEZAMLS
%4, [ELarimer. Boulder. WeldflXDenverith[X
60004 EHt=2 L NBREBET,

9. The Group Tour/AEINEREF: Each week at our
sales meeting, new properties get pitched to 200 of the
region's best real estate agents at The Group. Agents
tour these properties the following day so your home will
be top of mind.The Group sells approximately 50% of all
homes in Northern Colorado each year. ¥ i EiRES
AABATH200EELL AT S #EN. RH, X
WREFmRE NESSEN, IEERARESEXRE,

10. Silent Market/P3Ef71%: One of our most successful
secrets, your home will be presented in our exclusive
The Group broker silent market, gaining marketability to
ready buyers for your property. B E&EMAERITIHEREY
The Group £ AAFLHIZH, K3 BESFRER,
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11. Internet and Social Media Marketing/ B EX{ 5
#AIRIAE: These platforms allow marketing to
reach the masses in light speed, but also allow for
targeted marketing to reach a very specific buyer.
OBEMEHEREFTEEREBEARANR, HITHE
3188

12. Lock Box/EBFHi#: Il install an electronic
lockbox on your home, allowing us to securely track
all showings. This ensures you always know exactly
who has accessed your home, providing a peace of
mind. ZEEBFHEES, RLRIREEER, M THE
EHENSEHEE.

13. Home Warranty/EER{&: Offering buyers
reassurance in their first year of ownership often
increases sales prices and lessens time on the
market compared to non-warranted competition. &

IREHEFEERE,

14. Relocation/#%:F#pEh: Our Relocation Depart-
ment works with a large number of corporate clients,
relocation management companies, and individuals
moving for work. These partnerships effectively
expand the network of potential buyers - and this

resource will be available to help you if you're
relocating. The GroupfoEZRI IS KEMRWEF.
TEBABAREIERTERRNNIASE, ILESHE
RABRY KT EBEZRNUMLE, thAERERKE
NREN R EZREEBD,

15. Weekly Contact/&ZREIEX4E: Il provide you with
weekly updates on the day that works best for
you-covering weekend ftraffic, showing feedback,
online activity, and the number of realtors I've
engaged with regarding your home. & &2 A5,
BEAREERE. R, L LEDIURSEVEL
ABRIFER.






. Review & Sign Listing Agreement/&HiAHEE
HERRhY
We'll finalize the paperwork, confirming terms,
listing price strategy, and marketing plan. I&5ER%

MR, BN ENREBEANEHE .

. Home Preparation & Staging/ EE & 5HE
You'll follow your personalized checklist to repair,
declutter, and stage your home. fEIERIEN 4L
EERTEE, FETNGAELNEER.

. Key & Access Preparation/$Agt5 B NS
You'll make copies of keys, garage openers, and
gate codes. I'll provide an electronic lockbox so
we can securely manage showings and track
access. HEFFEERR. FEREERRNIER
BHER, ZRRHEFIE UWERMNReE
BEEHEIRENE L.

. Professional Photography & Media/%Z g%
5%k

I'l schedule professional photos, videos, and virtual
tours once your home is ready. ZEEHIEEAE R
%fE, BETHT RS, TMEIER.

. Marketing Launch/Z$4 250

I'll list your home on MLS, real estate websites,
social media, and email campaigns. B EE
KRBEMLS, BEREMTMLL, HREEKRBF
MR R,

. Showings & Open Houses/&E5HF RSN

We'll coordinate convenient showing times. ['ll
provide feedback from every visit and keep you
updated on buyer interest. E A& ERIE BIE
o RRMBREBNRE, FHENEEERLKN
MBI

. Monitor Market & Adjust Strateg/&¥=mHi73+iA

BN

I'll track traffic, showings, and inquiries. Adjust pricing
or marketing as needed to maintain strong interest.
RIRNIDE. ERBEANZHHE., REFEZHE
MEET, MURFEIMIHIZER,

. Review Offers & Negotiate/E R i FixH

I'll present offers clearly, advise on strategy, and
negotiate terms to maximize your sale. ;E#iZ
EHNRM, REREEN, FAKRECHTRH
, UEMREHESER,

. Contract to Close/ NZ ) E3ZE

I'll guide you through inspections, appraisals, and
all paperwork for a smooth closing. 5| S&5Emk
WE. MMURFEXHFE, HBRINFRE,

10. Moving & Transition Guidance/#{iT 53R S

We'll coordinate move-out and any last-minute
details so you can start your next chapter
confidently. =WHBITMER L R REHMT, L&
B BB ITRE.
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Checklist

First Impressions Matter/S8—ENR

Curb appeal is crucial. Please keep your lawn neat,
fertilize if needed, and remove ice or snow from
walkways in winter. A clean, welcoming exterior
sets the tone for buyers. {RIFEIEEE, WERHE
BE; 2FFEATELRKS, T)%. BRENI
BB ERETE RIFHIE IR,

Welcoming Entry/3GEHIA L

Your front door is the first thing buyers see-make it
clean, repaint if needed, and consider a seasonal
decoration like a wreath. i JEXRE L& I
P—RETE, LENEMMR, AEEEES
TR (ANTE3F) o

Repair Minor Wear and Tear/{& & /IR

Small imperfections can turn buyers off. Touch up
faded or scratched walls, polish woodwork, and fix
minor issues to increase perceived value. /NERIIEA]
BEIEER R, BAMBEHEXRNER, ITEK
Hlgh, FHEFNERE, MMEEERNRANE,

Maximize Light/&RXEEN

Clean windows and open draperies to showcase
natural light. Bright, cheerful homes feel more
inviting. ;BEEFFRFFER, LLERCERBEEN.

A%, RENEERIAREERRS| 1,

Declutter/;/EIEZ%4

Remove seldom-used items, newspapers, toys,
and anything that crowds spaces. Clean stairways
and open areas to let buyers appreciate your

Home &ss=
Preparation

home's size. BERANERANYSH. RE. TTEUR
AL R BREFTNRE, FRFEHBIIFRXIE
REEE, IR EZIEENT A,

Spotless Kitchen/—2FFHEFE

Buyers notice cleanliness in kitchens. Clean
ovens, stoves, and dishwasher interiors, declutter
countertops, and organize cabinets. ERIEHES
FEREEE, FEEFE. PAMEBNAEE, 2
EEH, WNFEE,

Sparkling Bathrooms/IN&HIAE

Clean tile, grout, fixtures, and mirrors. Remove
soap scum and polish surfaces. Open windows to
freshen the air. JE/E&MR. BR. BEMEF. &=

RICESRABERERE. IFEFRRESSEN.

Organize Closets/Z 7K

Neatly arranged closets appear larger and more
functional when unnecessary items are stored
elsewhere. BT EFNRIFELREL . BLA
. BRRERNY) RN RN R E

Tidy Utility Spaces/EEIBZ%)Z= 8]

Attics, basements, and garages should be clean
and organized. Fresh paint can brighten dull walls.
B, WTEMEENRET#EF. FRIFHZR
BELER AR R FIB B MR AR — o

Check Major Systems/iSEFE R
Inspect appliances, water heaters, and furnaces.
Drain rust from heaters, change furnace filters,



and lubricate noisy fans. Clean visible surfaces. &
BHHEEF. AKSEMEF. HELAKSENERE, Bt
BRAFRN, FiakEBRENNE LR, BFERILA
RH,

Address Repairs and Pre-Inspection Items
Early/ R R IBHEFTIE )T

Fix loose doorknobs, dripping faucets, cracks,
mold, and other minor issues. Handling issues
now can help maximize your sale price. {¥EAE)
B BKRKEL, FRIEREZMURE
f/NElRR, IR IRIX L Rl Bh T & R IRV
EfNi,

Minimize Distractions During Showings/&REHRt
BT

Please keep people and pets out of the way to allow
buyers to focus on your home. Occupants can be
distracting. EFHIBIREB LB AR EYET, U
EIREIFTTENERE, BEEESTRSILER
T

Let Your Broker Lead/it2CAES
| am trained to handle questions and overcome

objections effectively. [EF=440 A BEfB B W EIE LK
()RR At T RS

Night Showings/&R A& E

Turn on porch and exterior lights, and ensure the
interior is well-lit to showcase your home during
evening appointments ¥TFI IBFIZEIMI N, HRE
RATETRRE, MEERERETEENENRERR.

Focus on Selling the Home, Not Belongings/%
FTHERE, MiEYm

Avoid negotiating the sale of furniture, rugs, or
drapes during showings. These conversations can
happen later with your broker if needed. B % EE B
HRSEIRKLRE., HBEIETHHE, XL=HE
HNEFE, AIMUHESTNEL AL,

11
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INSIDE/I*FB

O Ensure all light fixtures & lamps
are turned on & all curtains are
open H{RATE KT EFI A KTARFTFF,
FrE B EHRIF

[0 Minimize electrical cords REFH>

INERFEEL

O Remove personal items in all

rooms BERFTEEE N AV @

[ Shelves de-cluttered & hide all bills
& paperwork JEIE 22 Zx Y FFBRE,
M BB FO ST

[ Turn all electronic screens off
& close TV/stereo cabinets FHFT
BETREH& LBM/SMME]

KITCHEN/EE

O Empty sink & clear kitchen
countertops (no large centerpiec-
es) BEKEHBFEFERESE (R
EREREEM®)

[ Unless decorative, remove all dish
towels HIELITAEE, 1BEBRTE
FEEEM

O Remove all food items from view

KB RYMNNLESCENB T

[ Clear refrigerator of magnets &

pictures JEBRKFE L ROBANGFIIR A

[0 Move garbage cans & other trash
from view IR R E IR
HAMLLSERE

LIVING AREAS/&E [T

[ Arrange books & magazines %31%
FHHE/NHE

O Make sure decorative pillows are
arranged neatly F{REEIMIEFETIE
W_TE) I

O Remove personal decorations that
might date the photos #ERAIBELL
BAE 2SI RN AZENS

O Remove all pet-related items &
B 5 ZYHEXNY @

[ If at all possible have gas/electric
fireplace running A0E AJ8E, BFF
[BIASSRBEE AP
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BATHROOMS/Ea

O Put toilet seats down I T 2@z
Clean mirrors BT /&%E+F

O Minimize items on counters RE

SEE LY

O Unless decorative, remove all
towels, bath mats, & rugs ZIE%E
AR, BRAAEEM. BRERM
MK

O Remove bottles & washcloths from
showers/baths EMAIEI AT A
R FFAIE MR

[0 Remove towels, robes & slippers
from view EEM, AEMEEMN
MELSTEANZFF

BEDROOMS/EMNE

[ Make sure beds are made & all
pillows are arranged F{RERFHEETT
. PR SLIEREEST

[ Make certain that items stored
under beds do not show FR{RFKIE
TEFNYRTINE

[ Minimize items on bedside tables

RERRKIE L

O Store all clothing out of view J&FfT

BRYWNGT, ~EINE
[ Close closet doors 3 _E7%4E]7]
O If walk-in closet is featured, be

sure to have it organized ZE%$ A

XXIGHE, FREBREEF

OUTSIDE/%

O Remove cars & other vehicles
from the driveway & close garage
doors A EREMEMBGLEE
, FXREERE]

[0 Remove any patio furniture & grills
that are in disrepair; close patio
umbrella(s) & store hoses FEERIF
IHRUBERER Bl Ee; G RERT
IR E

I Uncover all outdoor items & arrange
chair cushions neatly IB8FFFTH F4h
YmNETF, BEFTERER

O If you have a pool, remove all floats,
toys, & accessories B, 15

BRATERZY. ITEMEH

O Trim bushes & trees to maximize
view of the house; remove any
unattractive plants {EEIEARFM A
UEARUEENTIE,; BRAE
PULREI=EY)

13
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